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Hi, I’m Taylor Kirk
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Are you a pelvic health practice owner
looking to create content efficiently, but
not sure where to start? 

Have you spent endless hours creating
multiple pieces of organic content only to
feel terribly burned out and tired of having
to come up with new things to talk about
every day?

It’s the pits.

If this is you, you’re in the right place!

Hi, I am Dr. Taylor Kirk, a doctor of physical
therapy turned content marketing
consultant. I help practice owners just like
you develop a sustainable and much more
enjoyable content strategy that allows you
to create content that speaks directly to
your audience without you ending up burnt
out and never wanting to look at another
Instagram post again! 

Oh, and I forgot to mention, I’m also an
experienced pelvic health provider, so I
have a good understanding of what
barriers are faced by both you as the
pelvic health provider and your patients!

In this FREE eBook, you will learn:
➡️ Intro to the Content Waterfall Method
➡️ Create at least 6 pieces of content from
a single 5 minute video
➡️ Learn how to plan out 30 days worth of
consistent content 
➡️ Expert tips & suggestions from a pelvic
health practice marketer to help you be
successful!

WWW.THEPELVICMARKETER.COM @THEPELVICMARKETER
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Your Visual Representation Repurposing Content

The Content
Waterfall Method

WWW.THEPELVICMARKETER.COM @THEPELVICMARKETER

First things first, let me share with you
where the inspiration of the eBook comes
from. It’s called the Content Waterfall
Method. My friend and colleague, Morgan
Meese, coined this term. Isn’t she great at
coming up with names?

What is the Content Waterfall Method?

Well, I think a lovely picture will help to
explain it best. See below:

As you can see, the Content Waterfall
Method is all about using a single piece of
video content you’ve created
(approximately 5 minutes in length or
longer if you’re long-winded like me) to
then create multiple pieces of content
from it. 

I know I know, some people don’t jive with
the idea of repurposing content. But let me
tell you, it’s so much more sustainable and
just as valuable as creating a new piece of
organic content every single day. 

From here, I’m going to take you through
the process of putting the Content
Waterfall Method into action so that you
can see how easy it really is. 

5 minute video

YouTube video
Blog post

Instagram post

Facebook post



Your 6 Content
Hacks
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Keep reading to learn my favorite content hacks putting
the Content Waterfall Method to work.
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1. Choose Your Topic

First, create your 5 minute video. This
video is the top of your Content Waterfall
and what every other piece of content will
come from. This video can be about
anything. If you're a pelvic health
professional, here are some ideas for video
content:

Why Kegels aren't the answer.
3 tips to reduce urinary leakage.
The relationship between breath work
and the pelvic floor.

Record yourself explaining your topic of
choice with your laptop, your phone, or
whatever is most handy.

WWW.THEPELVICMARKETER.COM @THEPELVICMARKETER

Video Creation: In
Just 5 Minutes

2. Create a YouTube Channel

If you don’t already have one, create a
YouTube Channel account & upload your
video to the channel. If you’d like some
inspiration, you can check out my channel
here!

Follow the prompts YouTube provides to
complete the video upload including titling
your video, writing a brief description,
uploading a graphic thumbnail, &
scheduling the video to post.

https://www.youtube.com/@thepelvicmarketer
https://www.youtube.com/@thepelvicmarketer
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Blog Writing: But
Make it Quick
3. Thank Goodness for ChatGPT

Now that you have your video uploaded to
YouTube, there's a really cool feature that
will make this next part quick & easy.

YouTube translates your video into text,
nothing on your end required.

The cool thing about this is you have the
opportunity to copy & paste the raw video
transcription into our lovely friend,
ChatGPT, and request that it write a blog
for you from that copy.  

ChatGPT usually does a decent job of
breaking the copy up into subheadings
and will even give you a title suggestion if
you’re interested. But remember, there are
still limitations to its AI capabilities. Make
sure you read through the AI generated
blog post and correct it to sound like your
own personal language. Make updates to
SEO for Google search purposes and any
other changes you see fit.

Copy & paste this freshly edited text into
your website's blog section (check out my
blog here!) and voila! Your blog is ready to
publish in no time!

4. Voila! You Have a Blog!

https://www.thepelvicmarketer.com/blog
https://www.thepelvicmarketer.com/blog
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Creating Social
Posts
5. Tell People About Your Content

You now have your video & blog content
created.

Next thing you want to do is tell people
about them. Oftentimes I’ve seen practice
owners take the time to write a blog or
create a video for their YouTube channel
but are then frustrated when no one has
viewed them. People don’t know what they
don’t know, so tell them what you want
them to know about – your latest blog and
YouTube video!

A great way to do this is by utilizing your
social media platforms.

For ease of explanation, let's use Facebook
& Instagram as our main platforms.
If you're a business, you probably have a
Facebook business page. If so, you have
access to Meta Business Suite where you
can create & schedule content ahead of
time.

Create two social media posts each, one
for Facebook and one for Instagram, for
both your video and blog content. This
should equal out to 4 social posts ready to
publish!

6. Creating Your Social Posts
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Monthly Content
Calendar
Content Calendar Mapped Out

Okay great Taylor, I have my YouTube
video, blog, and 4 social posts to tell the
world about them. How do I sustain this
process? How do I know when to post?
How often do I need to create new
content? Let’s walk through it.

To explain how you can use the content
you just created for a month’s worth of
content, I want to provide you with another
visual aid. See below:

As you can see, if you continue to follow
this schedule and content pattern, in
theory, you would only have to come up
with ONE content topic per month. That’s
WAY easier than coming up with a new
content topic every time you create a new
Instagram post.

Would I recommend more than one
content topic per month? Yes. Personally I
recommend at least 2.  I can show you on
the next page what that would look like in
calendar form. 

Follow the Pattern

YouTube

Blog

FB Post
(YT)

FB Post
(Blog)

IG Post
(YT)

IG Post
(Blog)
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Content Calendar:
Two Topics
Content Calendar 2.0

As you can see below, I mapped out what
your content calendar would look like if
you used two content topics per month,
resulting in the creation of 2 YouTube
videos and 2 blogs with their associated
social posts. 

By implementing 2 content topics per
month, you’re able to be more consistent
with your content and be in front of your
audience much more consistently. 

Consistency is key.

YouTube

Blog

FB Post
(YT)

FB Post
(Blog)

IG Post
(YT)

IG Post
(Blog)

YouTube

Blog

IG Post
(Blog)

FB Post
(YT)

IG Post
(YT)

FB Post
(Blog)

*Red - Content topic 1
*Blue - Content topic 2



By implementing the strategies and content hacks laid out in this eBook, you now have
several pieces of valuable content for your audience to view, learn from, and enjoy.

Content creation/repurposing is one valuable piece of a killer marketing strategy for your
business.

So What’s Next?

Want to learn more?
Subscribe to my YouTube channel where I have loads of FREE content!

Follow me on Instagram:
@thepelvicmarketer

OR

Facebook:
The Pelvic Marketer

- TAYLOR KIRK
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Conclusion

https://www.youtube.com/@thepelvicmarketer
https://www.instagram.com/thepelvicmarketer/
https://www.facebook.com/thepelvicmarketer/

